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Introduction
The Department of Management and Marketing at UCC was  established in the early 1970s. The Department covers two subject areas, management and marketing, and has developed excellent synergies between both domains.   In recent years, with increasing student demand, greater participation in inter-disciplinary teaching, the development of the Executive MBA programme and the establishment of new programmes,  staff and student numbers have  grown strongly. Student FTEs have grown from 48 in 1990/91 to 421 in 2007. Today, the Department comprises some 20 full-time members of staff, academic and administrative, and over 2000 students are currently registered for courses in Management and Marketing at UCC.  

The Department of Management and Marketing at UCC has established a reputation for the quality of all its offerings but in particular a growing reputation for the excellence of its post-experience and postgraduate teaching programmes and for research in critical organisational and management discourse.   It has developed a suite of successful new programmes such as the MSc by Research, the Higher Diplomas in Management and Marketing, in Project Management, in Management Practice, in Corporate Leadership, the MBS in Health Services Management, the Early Start Programme, and the Diploma in Family Business.   It has substantially redefined and increased its contribution to the B Comm and B Comm (European), becoming the largest teaching contributor to prescribed years of the degree.   It has increased its service teaching to other departments.  It is an anchor Department in the MBA programme, providing more teaching input than any other area.   A new MBS in International Business is due for launch in 2008. 

The Department is firmly committed to excellence in teaching and research. We seek to achieve a delicate balance between applied business skills and academic scholarship. Our aim is to achieve a blend of reflective, practical and analytical management and marketing skills for those involved in business. We pay particular attention to issues of international concern, the influence and impact of new technologies, the relevance of political and macro-economic uncertainties, the strategic management of change, the changing role of human resource issues and the development of the leader/manager as a politician, communicator and strategist. We have an excellent and growing network of business and academic contacts in Ireland and overseas whom we involve in a meaningful way in all our various programmes both as advisors and as direct contributors. 

Teaching
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Programmes  at Postgraduate and Post-Experience
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New Programmes for 2008

MBS International Business

Research Summary

Research plays a vital role in the Department, contributing to scholarship and disciplinary knowledge, as well as informing curriculum design, industry engagement and dissertation subject choice at masters and doctoral levels.  Academic staff have published widely in management and marketing studies, reflecting the range of staff research interests and the breadth of the subject area. Awards are regularly won  for case studies, conference papers and research output.  Staff have been selected to serve on research evaluation exercises in the European Union and for Government departments nationally.  In addition, many members of the Department serve on journal, conference and subject-area committees and boards, thereby ensuring that the Department’s active research profile is visible, productive and focused.

Staff have contributed to significant research report development and delivery in the MNC, SME, Leadership, Human Development, Project Management, Innovation, and Family Business domains.   Work in these areas has contributed to the Department being selected as the location for new developments, centres and recognized excellence.  One of the Department’s recent research achievements has been the establishment of the Family Business Centre, with dedicated funding for ten years. 

The numbers of postgraduate students applying to undertake research at masters and doctoral levels remains high.   On average, we have graduated 6 research students per annum but this is due to increase following a sharp increase in research student enrollments during the past two years.   This year  (2007) we have 12 Phd and 12 research masters students, five of whom have been awarded scholarships. The Department has, since 2000, run a successful doctoral colloquium which has attracted participants from all the Irish universities and ensured the visibility of the Department in the development of fourth-level expertise. Finally, staff have been successful in attracting research funding in a number of areas within the ambit of the Department’s subject areas.
Mission

Our mission is to leverage the varied strengths and interests of individual members of the Department to make a real and valued contribution to business scholarship and to thinking and practice in business and other organisations. Our desire is to carve out a distinctive approach, based on personal and collective contribution, that positions us at the forefront of business education in Ireland today and which enables us to grow in our thinking and practice. 

The Department seeks to implement its mission through actively pursuing the following aims and objectives

Aims/Objectives

The Department seeks to provide its students with:
1. An understanding of the language, theories and frameworks of business in the areas of management and marketing.  We aim to provide students with a sound working knowledge of management and marketing as a practice and as a social phenomenon, so that students are well-equipped for work and are able to contribute effectively to society.

2. Skill development, including the following: critical thinking, analysis and synthesis; problem solving and decision-making; communication; ICT; numeracy; effective self management; creativity; self-awareness, openness and sensitivity to diversity; interpersonal; and research skills. 

3. An ability to analyse and engage with the issues faced by practicing managers.

4. A critical and reflective perspective on organisations and business and an appreciation of the ethical aspects of business.  

5. An opportunity to study abroad as part of their programme of study (where possible).

6. A friendly and supportive learning environment that is student-centred and at the same time challenges them to achieve at a high level.

7. Regular opportunities to communicate their views on their learning experience to the Department and their teachers.

8. Exciting, relevant, well-designed and attractive programmes of study based on sound and imaginative curriculum design principles.

The Department seeks to provide its staff members with:

1. An environment that fosters excellence in teaching and research

2. Support for academic staff to develop their individual research and teaching interests and skills.

3. The opportunity to work with others, both inside and outside the Department, to enhance research and teaching.

4. A happy environment in which to work.

5. A caring environment in which the various roles within the Department are recognised and respected.

6. Maximum job satisfaction and prospects of career advancement

7. The opportunity to develop necessary competencies.

8. A secure environment in which academic freedom is protected and fostered.

The Department seeks to contribute to the disciplines of management and marketing by:

1. Providing critical, scholarly and original research on the theory and practice of management and marketing.

2. Developing pedagogical material to help in our core mission of teaching.

3. Building on the opportunity of our location, both geographical and institutional, to publish and present research that is distinctive internationally.

4. Investing in and prioritising our research degrees.

The Department seeks to contribute to the University by:

1. Advancing the University’s mission in the context of enhancing UCC’s reputation, both nationally and internationally, as a centre of teaching and research excellence in management and marketing.  

2. Enhancing relations between UCC and the business community and civil society.

3. Continuing to encourage staff to participate in College administration through Faculty and University committees and activities.

4. Developing new programmes and modifying existing programmes to enhance the portfolio of business programmes offered by the University.

5.  Advancing each of the objects of the University as set out in the Universities Act 1997.

                       -------------------------------------------------------------

For further background information on the Department and its Staff members, go to http://www.ucc.ie/en/mgt
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