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Agenda for Today

• LinkedIn Ireland
• How LinkedIn Applies to You
• Getting the most out of LinkedIn
• Opportunities and Culture

Liza Smyth
Global Leader
Enterprise Support
LinkedIn
Dublin,
Ireland | Online Media



Differentiating Between Social 
Networks

3



4

Why is Social Media Important?



The “Big Three” Social Networks



The Public Broadcast Platform

� Ability to disseminate and/or track information
� Real time, trending, celebrity appeal 
� In the context of LinkedIn:

– Partnership enabling publishing and professional information flow
� Content in to LinkedIn when relevant
� Content published out to amplify professional message



The Social Utility

� Mass audience, socially engaging
� Core use cases:  games, photos, sharing
� In the context of LinkedIn

– Very different environments (customers, priorities, objectives)
– Overlap in participants, but not in intent



The Professional Network

MISSION:  Connect the world’s professionals 
to make them more productive and successful

� Provide ability to own and manage one’s own professional 
identity

� Curate professional context
� Turn relationships and information into business 

opportunity



De00 Finished watching 2012. Was soooooo tank ☺
1hours ago via txt

Visa717 Just made blueberry cheesecake ice cream and 
now it’s time for poker!
1 hours ago via txt

mygurlgotAgf This old woman just hit on me
1 hours ago via txt

WSJ Apple surpassed Microsoft today as the most 
valuable Technology company with a market cap of 
#223 billion http://on.wsj.com/cTVY6x #in
2 hours ago via LinkedIn
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WSJ Apple surpassed Microsoft today as the most 
valuable Technology company with a market cap of
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How LinkedIn Applies to You
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The LinkedIn opportunity

Fundamentally transforming the way the world worksFundamentally transforming the way the world works

Connect talent with opportunity at massive scale

+
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The value we bring to our members

Identity
Connect, find and be found
LinkedIn Profile, Address Book, Search

Insights
Be great at what you do
Homepage, LinkedIn Today, Groups

Work wherever our members work

Everywhere
Mobile, APIs, Plug-InsDesktop

Rolodex, Resume, 
Business Card

Newspapers, 
Trade Magazines, Events

Opportunities that will transform the trajectory of your careerOpportunities that will transform the trajectory of your career
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Own Your Professional Identity
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Liza Smyth
LinkedIn
Global Leader

http://ie.linkedin.com/in/lizasmyth
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Professional identity ecosystem
The definitive professional search engine
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Gain Access to Professional Insights



Critical Mass

Connections

Context

Data

Professional insights and knowledge sharing
Your professional dashboard
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Professional insights and knowledge sharing
Your essential source for business intelligence

Data

Context

Critical Mass

Connections



Custom Group
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Profiling LinkedIn
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Netherland

s
3M Members

Nordics
2.3M+ Members

Germany
1.3m+ Members

Belgium
1M+ Members

Italy
2.4M+ Members

France
3M+ Members

Spain
2.5M+ Members

Russia
500K+ members

UK
7M+ Members

Portugal
700K+Members

Ireland
600K+ 

Members

LinkedIn’s Relevance in Europe



Members Influential & Connected

Average Age

Average HHI

HHI > €50K

University Grads

of members at companies       
with 5k+ employees

Senior Executives 
in EMEA

CXO at every FTSE100 company

Average Age

36
€51,890

36.1%
38.5%

Company Followers 
(Global)

People Searches 
last month

# of Page views 
in Q3

100M+

242M+

7.6B+

Unique Visitors 
last month 

# of Groups
(Global)

# of Members
in Groups (Global)

94M+

2.4M+

66M+

Demographics 
Europe

Other Facts - Global

40% 

*Demographic information from Comscore Nov 2011 and TGI Europa 2010R2  and internal data

*Global Facts from Europa TGINet 2011 R1 (4 country pop) and internal data

4.4M+ 
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LinkedIn Marketing Solutions
Targeting one of the most affluent and influential audiences on the web
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Self-Service Platform

Custom groups / SponsorshipLinkedIn Company Pages

Display / Social Ads



LinkedIn Hiring Solutions
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Sherri Wang

Michael Cho

LinkedIn Recruiter: Search Results (113)  Save this search

Keyword: (mergers OR arbitrage) - Location: Hong Kong, China - Industry: Financial Services

LinkedIn Recruiter: Search Results (113)  Save this search

Keyword: (mergers OR arbitrage) - Location: Hong Kong, China - Industry: Financial Services



Jim Collins, “Good to Great”

Great talent builds great companies
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If I were running a company 
today, I would have one priority 
above all others: to acquire as 
many of the best people as
I could. I'd put off everything
else to fill my bus. 
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Customer SupportSales

Finance

HRRecruitment

Facilities

IT Legal

PR

Analytics

Roles in the Company 
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Culture 

Career Transformation  
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Questions and Thoughts


